
 
 

Module title: Managerial Economics 
 

Module code: ME NQF level: Level 7 

Credit value: 10 credits Study duration: 6 weeks 

 

Module description  

Managerial Economics is defined as the discipline which deals with the application of economic theory to business 
management. Managerial Economics thus lies on the borderline between economics and business management and serves as 
a bridge between economics and business management. The prime function of a management executive in a business 
organization is decision making and forward planning. Decision Making means the process of selecting one action from two or 
more alternative courses of action whereas forward planning means establishing plans for the future. The question of choice 
arises because resources are limited and can be employed in alternative uses. The decision making function thus becomes one 
of making choices or decisions that will provide the most efficient means of attaining a desired end, say, profit maximization. 
Once a decision is made about the particular goal to be achieved, plans as to production, pricing, capital, raw materials, labour, 
etc., are prepared. In fulfilling the function of decision making in an uncertainty framework, economic theory can be pressed into 
service with considerable advantage. Economic theory deals with a number of concepts and principles relating, for example, to 
profit, demand, cost, pricing production, competition, business cycles, national income, etc., which can be used to solve 
business problems. The course will focus on the development of critical understanding of how economic concepts (profits, 
demand, cost, pricing production, competition, business cycles) can be used to solve business problems. The focus of the 
module will be theoretical and it will be concerned with enabling students to examine the different economic concepts which can 
be used to analyse business situations. 

 

Aims 
The main aim of the module is to enable students to obtain a critical understanding of how economic concepts (profits, demand, 
cost, pricing production, competition, business cycles) can be used to solve business problems. 
 

Learning outcomes 
On completion of this module students will be able to: 

 Demonstrate a critical understanding of different economic concepts and how they can be used in business situations;  

 Understand the methods and tools of economics and how they are applied to business situations. 

 Apply the tools of economics to a business situation. 

 Understand the applications of both micro and macroeconomics in business. 

 

Syllabus

 Theory of the firm 

 Production and supply 

 Pricing decisions 

 Profit management 

 Capital management 

 Monopoly 

 Oligopoly 

 Perfect competition 

 Innovation and R&D 

 Intellectual Property 

 Intangible Assets 
 

Learning and teaching methods 

This module will be delivered by learning materials provided on the learning platform supplemented by readings. Tutor support 
will be available to students via phone, email, and a fortnightly question and answer (Q&A) session. 
 

Assessment 

Description of unit of assessment Length / Duration Submission Date Weighting 

End of Module Project 2,500 words End of Unit 6 70% 

Discussion Forums x 2 Up to 10 posts End of Units 2 and 4 20% 

Individual Reflective Journal 3 entries End of Units 2, 4 and 6 10% 

 


